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Agenda

● Introductions
● Presentation
● Review of outreach packets for local businesses
● New updates from BOEM
● Questions and discussion session

OVERVIEW & STATUS IN THE U.S.
• Extraction of oil & gas from beneath 

the seafloor
• Process: Exploration > Drilling > 

Production > Transport > Refinement 
• Most U.S. offshore drilling is in the Gulf 
• Offshore production: Gulf produces 

15% of total U.S. crude oil
• 1,800+ unused oil & gas leases!
• Decommissioning: delays, problems 
• Politics differs across U.S. regions

OFFSHORE OIL & GAS DRILLING



ENVIRONMENTAL IMPACTS
• Oil exploration/ seismic
• Drilling & processing 
• Oil spills!!
• Onshore impacts
• Environmental justice
• Climate change

Surfrider National Policy: 
Surfrider opposes new offshore oil 
and gas drilling in new areas

OFFSHORE OIL & GAS DRILLING

Surfrider Offshore Drilling Fact Sheet

SEISMIC AIRGUN BLASTING



OIL SPILLS

ENVIRONMENTAL JUSTICE



• New offshore drilling would not reduce 
gas prices (Dept. of Energy)

• More drilling is not needed: U.S. is 
energy independent & net oil exporter 

• Oil industry is not limited: 1,800 unused 
leases

• Offshore drilling is still causing oil spills 
and accidents on regular basis

• Renewable energy alternatives are 
scaling & economically competitive

• Oil and gas is not the future: it threatens 
jobs and communities

DISPELLING MYTHS

• Offshore drilling threatens 
California’s $44 billion coastal 
economy and 500,000 jobs in 
tourism, fishing, and recreation.

• After the 2015 Santa Barbara 
spill, tourism dropped 21%, 
causing $74 million in losses.

• Oil companies profit while 
coastal communities bear the 
cost.

Economic Impacts



OUR vision

PROTECT 100% OF our 
COAST



1. Raise Awareness
2. Mobilize Advocacy
3. Generate Media
4. Build Coalitions
5. State/ Local Policy
6. Legal Strategies

OUR PLAN TO STOP OFFSHORE DRILLING



New Updates



RAISE AWARENESS
Digital
• Promote Surfrider blogs, social posts and action 

alerts on chapter channels
• Sign the Surfboard tour: share photos/ stories 
• Amplify > chapter leaders & local spokespeople
• Social toolkit: sample copy & assets 

In-person
• Tabling at chapter events, cleanups, etc.
• Chapter meeting updates
• Outreach to community leaders & partners
• Public events: People’s Hearings etc.



MOBILIZE ADVOCACY

BOEM 60-DAY COMMENT PERIOD
• Surfrider Action Alert: Petition to 

BOEM (coming soon)
• Individual comments: regulations.gov
• Postcard campaign 
• Surfrider chapter/ region letters
• Outreach: elected officials, businesses
CONGRESS
• Action alert promotion
• Targeted outreach
• 2026 Coastal Rec Hill Day

LOCAL & STATE GOVERNMENT

OUTREACH TO ELECTED OFFICIALS
• Use sample emails in campaign 

toolkit to inform and spur action
• Urge leaders to speak out and 

submit comments to BOEM
• Encourage leaders to pass local/ 

state resolutions against drilling
• Support laws and policies to 

prohibit onshore infrastructure
• Surfrider is a non-partisan 501c3 

organization
• Report lobbying! direct & grassroots



Community Events

ENGAGE LOCAL SUPPORTERS
• Incorporate into existing chapter/ 

community events
• People’s hearing/ community panel: 

Invite VIPs, media outlets
• BOEM Public Meetings (TBD) 

Turnout, visible opposition, signs, 
speakers & media statements

• Paddle-Outs, etc.

COALITION BUILDING

BUILDING THE MOVEMENT
• Collaborate with environmental 

NGO partners (Oceana, Healthy 
Gulf, etc.)

• Engage local businesses; grow 
regional coalitions

• Outreach to enviro justice, fishing 
groups, tribes, 

• Engage Surfrider corporate 
partners



Grow business opposition

New 
offshore oil 
drilling is 
bad for 
coastal 
businesses

AMPLIFYING OUR MESSAGES
• Identify local spokespeople: chapter 

leaders, business owners, etc.
• Use the talking points and media 

resources in the toolkit
• Submit op-eds and letters to the editor 
• Invite media to community events, 

sign the surfboard, etc.
• Issue press release with quotes from 

S/F chapter and local partners 

Media Strategies




